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T Building Social Capital is of the greatest importance 
for professionals because it is so highly prized these 
days as a vital raft of skills and a path to competitive 
advantage. But what actually is Social Capital? In one 

of its definitions that I most like, it is a combination of a number 
of people from which the support and resources that they have 
within their grasp and at their disposal can be expected. In 
another , equally powerful, it is described as the Capital Value of 
improvements in economic performance that  can be attributed 
to highly-trusted social networks.

This description, when considering networks, stresses the 
‘Social’ aspect and includes improvements, gives prominence 
to the ‘Capital’ aspect, brilliantly distilling the benefits and way 
of creating them.

This given, one of the challenges that can be made is ‘how then 
do I increase my Capital Stock?’

There are various routes, philosophies, strategies and techniques.  
We’re going to discuss one of them here: professional affiliations.

Belonging to a professional group, like for example the 
Portuguese-German Chamber of Commerce Young 
Entrepreneurs and Professionals (WJP - Wirtschafts Junioren 
Portugal) is an extremely useful route for creating Social Capital.   

It’s about knowing that today people prefer doing business, 
working and sharing information with people they know, like 
and trust. Therefore, professional affiliations can provide an 
important stage to get visibility, cultivate likeability and win 
over the confidence of others, creating a high-value network 
of contacts. 

The bonds that unite professionals can be divided into two 
large groups: Weak Bonds and Strong Bonds. In a strategy 
of creating Social Capital the development of both bonds 
should be considered for different objectives.  For example, we 
socialise with lots of people in relationships that are merely 
‘acquaintances’ to gain access to and collect new information 
that normally isn’t available to us in our social circuit and, on 
the other hand, we socialise with less people but ones that are 
strategic to our objectives in high-trust relationships that enable 

commitments to be taken on, such has recommendations and 
references, or the sharing of scarce and highly valuable social 
information, creating reciprocal relationships described as being 
mutually beneficial for the personal and professional success of 
those involved in the same.

Professional groups like the Portuguese-German Chamber of 
Commerce Young Entrepreneurs and Professionals (WJP - 
Wirtschafts Junioren Portugal), enable both these types of bonds 
to be developed.  On the one hand they offer regular contact, 
an exchange of resources, the creations of friendships and the 
sharing of emotions, the development of activities, overcoming 
problems and achieving common goals that create feelings of 
‘camaraderie’ leading to Strong Bonds.    On the other hand, they 
provide access to different realities and social circuits that enable 
information and opportunities, that don’t exist in one’s natural 
circles, to be accessed, because its members are individuals 
with experiences, ages, professions, nationalities and different 
backgrounds of training, united by at least one common goal - 
in the case of the Portuguese-German Chamber of Commerce 
Young Entrepreneurs and Professionals (WJP - Wirtschafts 
Junioren Portugal) - the development of Portuguese-German 
economic, social and cultural relationships.

I’d like to wind up by heartily encouraging you to think about 
getting involved in a professional group, or eventually getting 
more active in the one that you are a member of, and reflecting 
on the benefits that you’ve had on taking part in them, and 
increasing your involvement in these activities. Whatever the 
case, here are some practical recommendations:

 • Don’t join by impulse.  Select the organisation that potentially 
deserves your efforts and dedication, according to your goals; 

• Take part an an invited guest in one or two group activities that 
you’ve identified as having a potential interest.  In this occasion 
talk to recent and older members. Ask questions that will later 
enable you to draw your own conclusions (should I join this 
group of not?). 
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